





1990 Index 





PROFESSIONAL PHOTOGRAPHER/VOLUME 117/NUMBERS 2132-2143 


Numbers following each listing denote the month of 
issue/page number. 


A 

Advertising 
PIE IE OR Gekig so voce Sw ewe eRe 12-36 
Anatomy of a studio startup .......... 10-58 
Pee eee 2-32 
le) 8. 55y noose 0 dies Sy 5-36 
I bby cea eS <6 sa; Soe iw es 10-22 
Graphic design in food photography. ....... 10-40 
rr 12-22 
a ae das Se so. KG ew eres 12-50 
Qualification program promotes 

advertising/commercial photographers. ...... 76 
EE, eed ks We oe ee ee ae 5-28 
Tabletop legerdemain............... 10-36 
EES oe 5 on a ae ee ce 10-46 
Aerial 
PS an es aS ed + oS 8-45 
Radio-controlled aerial photography. ........ 8-46 
American Society of Photographers 
WS tk te tw 6-28 
4 sek se 3-30 
Animal Photography 
Pel porweteonioctiion .........2.2.265 7-76 
Phone book promotes wildlife ........... 12-52 
Architectural Photography 
a a i a 11-30 
PP of A 1990 convention stimulates pros ..... 10-53 
Art 
Corporate photographic art... .......... 7-51 
2 a ee es ro 11-30 
Awards 
Dazzling commercial images. ........... 8-39 
PP of A 1990 convention stimulates pros ..... 10-53 

B 

Backgrounds 
ne a ne OE Ee eee ee 12-38 
SON ne a a er, ee ee ee eet 12-60 
EE <<: ed ¢lath 0%. > 0s G6 6 0M 11-35 
Co weg CE ea ae ee te ee 10-22 
Guide to studio background & prop sources . . . . 11-46 
RPMI. 5 sc o's. oy 5h w= Die ah: ae 11-40 
How to select portrait backgrounds ........ 11-44 
Portraiture from the heart ............4. 2-26 
EE © 6a bd oss 66 5-0 os oe eee 10-26 
ON 7-80 
ee, en 11-24 
Biography-People 
Meet your president—Warren E. Motts....... 1-35 
Black-and-White Photography 
Monochrome renaissance ............. 3-22 
a EE ee 2-54,7-88, 12-63 
Business 
PON UN Oe i eS OSS ee tk as 12-36 
Anatomy of a studio start-up ........... 10-58 
Corporate photography’s changing role ....... 8-28 
If you can't walk, use a wheelchair... ...... 8-52 
Photo artist or business expert. .......... 1-54 
Photographers focus on fax convenience. .... . 7-68 
4 a 7-90 
Strategic operations 12-58 
WE Fad Thal Soyo Do ee 4-41 
ee ENRON. on a gclle wcocs, mio om 4 10-46 
Would you buy from you? ............. 6-56 
Business Management 
Marketing portraiture inthe 1990s ......... 1-39 
Recording simple techniques... ......... 2-58 
TRG i Pe ts oe ee 7-90 
Studio systems for the "90s ............ 9-23 
Success in tough times. ............. 11-62 
What do you want toearn?. .........4. 11-58 
Business 
EE i ie is ons 4 6 ema. Suge yew 8-45 
Expanding video marketplace ........... 6-44 
ee ee er 3 12-22 
Pet portraits on location .............4. 7-76 
a J rere 9-22 
eee EFT ce Tee 12-50 
EEE Ee 8 ME ae ars! 1-53 
Business Psychology 
INI 2 fons she ws ecw eae 11-4 
Marketing portraiture inthe 1990s ....... . 1-39 


72 | PROFESSIONAL PHOTOGRAPHER / DECEMBER 1990 


Sell customers on ‘great’ expectations ....... 4-76 
eee eee 12-58 
Cc 

Camera Repair 
Nord/Omega conversion ..........+28. 7-84 
Candids 
I REE igre aR are ere eR ea Ber 4-26 
Careers 
What do you want toearn?............ 11-58 
Catalog Photography 
Lighting equipment catalog ............ 11-64 
Certification 
Become a certified professional photographer .. . . 8-4 
Children 
WIRY REINO we ee ee 7-38 
Color Labs 
ee ee eee ee ae 7-35 
Commercial Photography 
eee ee ee 2-32 
Commercial imaging studios ............ 5-22 
Courting corporate clients ............. 8-17 
Ss 5 0 ah se axe Se BS oe 5-36 
Dazzling commercial images. ........... 8-39 
oe, a eS Pa a 10-22 
NS ro NS AES a a eae, F 11-30 
Graphic design in food photography ........ 10-40 
Large-format special effects............ 12-44 
GGUS 12-22 
PP of A 1990 convention stimulates pros ..... 10-53 
Qualification program promc.es 
advertising/commercial photographers. ...... 76 
rer Bist ee ote 5-28 
NE wt ww 10-36 
Wonderful wacky worlds ............24- 7-28 
Competitions 
Brides’ Choice Competition. ............ 4-33 
Industrial masterpieces ...........0.0.. 9-35 
ition 
Graphic design in food photography. ....... 10-40 
Computers 
Clip-on view camera computer .......... 12-63 
Computer program assures lowest fares. ..... 12-54 
me MS cls ie at te Seems me rae 12-62 
New software minimizes jetlag .......... 6-52 
Ee eae et 2-56 
Studio systems forthe "90s ............ 9-38 
ions 
1990 PP of A convention focuses on the future . . . 6-4 
Conventionignigita. 2... ew et ee 2-58 
0 Se eee ee 5-33 
PP of A 1990 convention stimulates pros ..... 10-53 
Spectacular 1990 international zonvention .... . 4-57 
Trade show epectaculier .. 2... wwe ee 7-59 
IE 5 oo ei Ses. Ge v0 00. Bae Se 6-35 
ht 
Clearinghouse for copyright information. ...... 6-54 
Copyright: Duration and renewal ......... 12-56 
SS ee 11-54 
CRG ss 6 0. 5-0 wba wiles > wig eee 10-62 
Educating photo labs on copyright ......... 7-82 
PAP Oh POE hg Pls Go oe a Bisa ee bs 7-82 
PP of A copyright protection ............ 26 
PP of A $110,000 copyright victory 
FR ET ks sR eral oo 4 cements 5-16 
PP of A scores second major 
copyright victory in 1990... .........4. 11-52 
Understand work-for-hire contracts ......... 9-48 
Copying 
Copy protect your images. ...........4. 10-44 
Corporate Photography 
Corporate photographic art... .......... 7-51 
Corporate photography’s changing role. ...... 8-28 
Courting corporate clients ...........4. 8-17 
D 
Darkroom Techniques 
FIX studio photography ...........-4. 12-32 
OR ee ee ee ee ee 5-54 
E 
Education 
Photo artist or business expert. .......... 1-54 
PRP, ade ols Ge so. Oe + ee 12-50 
bee ong kee oh CRS CROCE eR ae ee 2-62 


Winona—a plus for photographers. ......... 9-6 
Electronic Imaging 
Commercial imaging studios ..........-.. 5-22 
Corporate photography’s changing role. ...... 8-28 
a - 206 
Electronic color printer at Sears ....... . . 3-48 
Electronic portrait retouching. ........... 3-40 
Electronic still camera FX .........084 10-65 
Professional photcgraphy inthe 1990s ....... 1-24 
Environmental Portraiture 
i 3-46 
i ar rere 2-40 
Equi ; 
0 Cee Se eee 11-54 
Clip-on view camera computer .......... 12-63 
Copy protect yourimages............. 10-44 
| EE ek eer ae eee eee ae 10-62 
GO AOUNIIIIT og ee eee 12-60 
Deardorff chronicals, The. ............ 10-64 
CS ee en ee 12-62 
0 Re ee ee a eee 4-80 
Expanding video marketplace ........... 6-44 
EXOORMON ORI SIOIIGS 6.5 wes 9-45 
PEE, aks 6's. a eld ee ee 10-22 
ba a, rr ao ors er 4-80 
GY wc ees 8-48 
Guide to studio background & prop sources . . . . 11-46 
WP to-detrmuie HemOpeN ww 2-69 
ER ered hsb Ss aeace tage nse. es 7-70 
Kodak kit turn T-Max to transparencies ....... 5-48 
Kodak Prism XL previewing system. ........ 6-50 
Kodak Readyload packets ............. 2-54 
Large-format motor drive ..........6.. 11-54 
Large-format special effects. ........... 12-44 
Laser color copiers: threat or menace?....... 7-64 
CO § eee ae ee ee ee 5-54 
SI 6g Sata 20 ancora tn atiner el aye. 10-64 
Ss SRG eiee rd ved ae. <<. Oe ee Milles: 8 1-52 
New Omega increases efficiency. ......... 2-68 
PC repair tool to the rescue ........ yo. 
ee in, ae, EAR ERE Cee 12-63 
PUROMDUMENY OCNUGONOS 6 ee he 1-52 
Photographers focus on fax convenience ...... 7-68 
LN ae Cae Wet te Oreo near Senn ere 9-45 
Professional photography in the 1990s ....... 1-24 
Professional wedding video. ...........- 6-24 
Radio-controlled aerial photography. ........ 8-46 
WI i cel bo 6 ee ka ee BR 10-26 
| REC SEE 11-64 
Studio equipment carts... ........08. 11-64 
Tabletop legerdemain........... . - - 1036 
MN cca yr Sebo sa oP ws we git ge Lamy 4-41 
a ee ee ee ee 10-64 
Words of video production wisdom ......... 6-47 
Exhibits 
On the art of fixinga shadow ........... 1-30 
F 
Film 
Architecture preserved on Iiford XP1400...... 4-67 
Duping film for Kodachrome ........... 12-62 
PON ns ee ee 7-86,8-34 
ek alte 2-49 
Kodak Ektachrom®'S0 HC... .....205.2- 7-87 
Kodak Readyload packets ............. 2-54 
Medium-format Kodak Ektar25........... 7-48 
120/220 frame numbering. .........+45 11-56 
Rating color negative films ............ 11-38 
X-ray danger: monster or myth? .......... 2-60 
Filters 
a ee 12-28 
Food phy 
eee ae eee 5-36 
Graphic design in food photography. ....... 10-40 
Waren Wiphotogreniy ow ww we ts 7-38 
Free-lance 
CO eee ee 9-28 
Front 
Ee ae ere ae 11-40 
Future 
Corporate photography’s changing role. ...... 8-28 
Marketing portraiture inthe 1990s ......... 1-39 
UNIONS WO clos, sie ee we he et tle 9-22 
Professional photography inthe 1990s ....... 1-24 
G 
Glamour 
Roots of glamour photography ........... 4-70 

















1990 Index 





PROFESSIONAL PHOTOGRAPHER/VOLUME 117/NUMBERS 2132-2143 


Numbers following each listing denote the month of 
issue/page number. 


A 

Advertising 
PIE IE OR Gekig so voce Sw ewe eRe 12-36 
Anatomy of a studio startup .......... 10-58 
Pee eee 2-32 
le) 8. 55y noose 0 dies Sy 5-36 
I bby cea eS <6 sa; Soe iw es 10-22 
Graphic design in food photography. ....... 10-40 
rr 12-22 
a ae das Se so. KG ew eres 12-50 
Qualification program promotes 

advertising/commercial photographers. ...... 76 
EE, eed ks We oe ee ee ae 5-28 
Tabletop legerdemain............... 10-36 
EES oe 5 on a ae ee ce 10-46 
Aerial 
PS an es aS ed + oS 8-45 
Radio-controlled aerial photography. ........ 8-46 
American Society of Photographers 
WS tk te tw 6-28 
4 sek se 3-30 
Animal Photography 
Pel porweteonioctiion .........2.2.265 7-76 
Phone book promotes wildlife ........... 12-52 
Architectural Photography 
a a i a 11-30 
PP of A 1990 convention stimulates pros ..... 10-53 
Art 
Corporate photographic art... .......... 7-51 
2 a ee es ro 11-30 
Awards 
Dazzling commercial images. ........... 8-39 
PP of A 1990 convention stimulates pros ..... 10-53 

B 

Backgrounds 
ne a ne OE Ee eee ee 12-38 
SON ne a a er, ee ee ee eet 12-60 
EE <<: ed ¢lath 0%. > 0s G6 6 0M 11-35 
Co weg CE ea ae ee te ee 10-22 
Guide to studio background & prop sources . . . . 11-46 
RPMI. 5 sc o's. oy 5h w= Die ah: ae 11-40 
How to select portrait backgrounds ........ 11-44 
Portraiture from the heart ............4. 2-26 
EE © 6a bd oss 66 5-0 os oe eee 10-26 
ON 7-80 
ee, en 11-24 
Biography-People 
Meet your president—Warren E. Motts....... 1-35 
Black-and-White Photography 
Monochrome renaissance ............. 3-22 
a EE ee 2-54,7-88, 12-63 
Business 
PON UN Oe i eS OSS ee tk as 12-36 
Anatomy of a studio start-up ........... 10-58 
Corporate photography’s changing role ....... 8-28 
If you can't walk, use a wheelchair... ...... 8-52 
Photo artist or business expert. .......... 1-54 
Photographers focus on fax convenience. .... . 7-68 
4 a 7-90 
Strategic operations 12-58 
WE Fad Thal Soyo Do ee 4-41 
ee ENRON. on a gclle wcocs, mio om 4 10-46 
Would you buy from you? ............. 6-56 
Business Management 
Marketing portraiture inthe 1990s ......... 1-39 
Recording simple techniques... ......... 2-58 
TRG i Pe ts oe ee 7-90 
Studio systems for the "90s ............ 9-23 
Success in tough times. ............. 11-62 
What do you want toearn?. .........4. 11-58 
Business 
EE i ie is ons 4 6 ema. Suge yew 8-45 
Expanding video marketplace ........... 6-44 
ee ee er 3 12-22 
Pet portraits on location .............4. 7-76 
a J rere 9-22 
eee EFT ce Tee 12-50 
EEE Ee 8 ME ae ars! 1-53 
Business Psychology 
INI 2 fons she ws ecw eae 11-4 
Marketing portraiture inthe 1990s ....... . 1-39 


72 | PROFESSIONAL PHOTOGRAPHER / DECEMBER 1990 


Sell customers on ‘great’ expectations ....... 4-76 
eee eee 12-58 
Cc 

Camera Repair 
Nord/Omega conversion ..........+28. 7-84 
Candids 
I REE igre aR are ere eR ea Ber 4-26 
Careers 
What do you want toearn?............ 11-58 
Catalog Photography 
Lighting equipment catalog ............ 11-64 
Certification 
Become a certified professional photographer .. . . 8-4 
Children 
WIRY REINO we ee ee 7-38 
Color Labs 
ee ee eee ee ae 7-35 
Commercial Photography 
eee ee ee 2-32 
Commercial imaging studios ............ 5-22 
Courting corporate clients ............. 8-17 
Ss 5 0 ah se axe Se BS oe 5-36 
Dazzling commercial images. ........... 8-39 
oe, a eS Pa a 10-22 
NS ro NS AES a a eae, F 11-30 
Graphic design in food photography ........ 10-40 
Large-format special effects............ 12-44 
GGUS 12-22 
PP of A 1990 convention stimulates pros ..... 10-53 
Qualification program promc.es 
advertising/commercial photographers. ...... 76 
rer Bist ee ote 5-28 
NE wt ww 10-36 
Wonderful wacky worlds ............24- 7-28 
Competitions 
Brides’ Choice Competition. ............ 4-33 
Industrial masterpieces ...........0.0.. 9-35 
ition 
Graphic design in food photography. ....... 10-40 
Computers 
Clip-on view camera computer .......... 12-63 
Computer program assures lowest fares. ..... 12-54 
me MS cls ie at te Seems me rae 12-62 
New software minimizes jetlag .......... 6-52 
Ee eae et 2-56 
Studio systems forthe "90s ............ 9-38 
ions 
1990 PP of A convention focuses on the future . . . 6-4 
Conventionignigita. 2... ew et ee 2-58 
0 Se eee ee 5-33 
PP of A 1990 convention stimulates pros ..... 10-53 
Spectacular 1990 international zonvention .... . 4-57 
Trade show epectaculier .. 2... wwe ee 7-59 
IE 5 oo ei Ses. Ge v0 00. Bae Se 6-35 
ht 
Clearinghouse for copyright information. ...... 6-54 
Copyright: Duration and renewal ......... 12-56 
SS ee 11-54 
CRG ss 6 0. 5-0 wba wiles > wig eee 10-62 
Educating photo labs on copyright ......... 7-82 
PAP Oh POE hg Pls Go oe a Bisa ee bs 7-82 
PP of A copyright protection ............ 26 
PP of A $110,000 copyright victory 
FR ET ks sR eral oo 4 cements 5-16 
PP of A scores second major 
copyright victory in 1990... .........4. 11-52 
Understand work-for-hire contracts ......... 9-48 
Copying 
Copy protect your images. ...........4. 10-44 
Corporate Photography 
Corporate photographic art... .......... 7-51 
Corporate photography’s changing role. ...... 8-28 
Courting corporate clients ...........4. 8-17 
D 
Darkroom Techniques 
FIX studio photography ...........-4. 12-32 
OR ee ee ee ee ee 5-54 
E 
Education 
Photo artist or business expert. .......... 1-54 
PRP, ade ols Ge so. Oe + ee 12-50 
bee ong kee oh CRS CROCE eR ae ee 2-62 


Winona—a plus for photographers. ......... 9-6 
Electronic Imaging 
Commercial imaging studios ..........-.. 5-22 
Corporate photography’s changing role. ...... 8-28 
a - 206 
Electronic color printer at Sears ....... . . 3-48 
Electronic portrait retouching. ........... 3-40 
Electronic still camera FX .........084 10-65 
Professional photcgraphy inthe 1990s ....... 1-24 
Environmental Portraiture 
i 3-46 
i ar rere 2-40 
Equi ; 
0 Cee Se eee 11-54 
Clip-on view camera computer .......... 12-63 
Copy protect yourimages............. 10-44 
| EE ek eer ae eee eee ae 10-62 
GO AOUNIIIIT og ee eee 12-60 
Deardorff chronicals, The. ............ 10-64 
CS ee en ee 12-62 
0 Re ee ee a eee 4-80 
Expanding video marketplace ........... 6-44 
EXOORMON ORI SIOIIGS 6.5 wes 9-45 
PEE, aks 6's. a eld ee ee 10-22 
ba a, rr ao ors er 4-80 
GY wc ees 8-48 
Guide to studio background & prop sources . . . . 11-46 
WP to-detrmuie HemOpeN ww 2-69 
ER ered hsb Ss aeace tage nse. es 7-70 
Kodak kit turn T-Max to transparencies ....... 5-48 
Kodak Prism XL previewing system. ........ 6-50 
Kodak Readyload packets ............. 2-54 
Large-format motor drive ..........6.. 11-54 
Large-format special effects. ........... 12-44 
Laser color copiers: threat or menace?....... 7-64 
CO § eee ae ee ee ee 5-54 
SI 6g Sata 20 ancora tn atiner el aye. 10-64 
Ss SRG eiee rd ved ae. <<. Oe ee Milles: 8 1-52 
New Omega increases efficiency. ......... 2-68 
PC repair tool to the rescue ........ yo. 
ee in, ae, EAR ERE Cee 12-63 
PUROMDUMENY OCNUGONOS 6 ee he 1-52 
Photographers focus on fax convenience ...... 7-68 
LN ae Cae Wet te Oreo near Senn ere 9-45 
Professional photography in the 1990s ....... 1-24 
Professional wedding video. ...........- 6-24 
Radio-controlled aerial photography. ........ 8-46 
WI i cel bo 6 ee ka ee BR 10-26 
| REC SEE 11-64 
Studio equipment carts... ........08. 11-64 
Tabletop legerdemain........... . - - 1036 
MN cca yr Sebo sa oP ws we git ge Lamy 4-41 
a ee ee ee ee 10-64 
Words of video production wisdom ......... 6-47 
Exhibits 
On the art of fixinga shadow ........... 1-30 
F 
Film 
Architecture preserved on Iiford XP1400...... 4-67 
Duping film for Kodachrome ........... 12-62 
PON ns ee ee 7-86,8-34 
ek alte 2-49 
Kodak Ektachrom®'S0 HC... .....205.2- 7-87 
Kodak Readyload packets ............. 2-54 
Medium-format Kodak Ektar25........... 7-48 
120/220 frame numbering. .........+45 11-56 
Rating color negative films ............ 11-38 
X-ray danger: monster or myth? .......... 2-60 
Filters 
a ee 12-28 
Food phy 
eee ae eee 5-36 
Graphic design in food photography. ....... 10-40 
Waren Wiphotogreniy ow ww we ts 7-38 
Free-lance 
CO eee ee 9-28 
Front 
Ee ae ere ae 11-40 
Future 
Corporate photography’s changing role. ...... 8-28 
Marketing portraiture inthe 1990s ......... 1-39 
UNIONS WO clos, sie ee we he et tle 9-22 
Professional photography inthe 1990s ....... 1-24 
G 
Glamour 
Roots of glamour photography ........... 4-70 

















Graphic Arts 


Commercial imaging studios ........... 5-22 
EEE *y 33S 6 os 4 <., «2 Oe 2-36 
Masterson’s magic 12-22 
H 
History 
On the art of fixinga shadow ........... 1-30 
Roots of glamour photography .......... 4-70 
| 
llustrative Photography 
CIS cn et ee te ee 2-32 
Women in photography .............. 7-38 
Indemnification 
The indemnification benefit. ............ 3-4 
Industrial Photography 
Corporate photography’s changing role ...... 8-28 
Industrial masterpieces .............. 9-35 
PP of A 1990 convention stimulates pros... . . 10-53 
Women in photography .............. 7-38 
Inspirational 
WS eee ee 6-28 
Wonderful wacky worlds ............. 7-28 
L 
Lenses 
ME ack x so ese kt 0 kx ae 4-82 
Lighting Equipment 
IIE i618) od 2 8 bow bo eM 1-52 
Rs 6. po. 6 0% wom ee ee 1-52 
Lees vette uullee an. n dC  e aoa ae 10-64 
Nikon SB-24 speediight .............. 6-39 
oe os, ss ce 6 nd se OE 12-60 
Tabletop legerdemain ........... . . 10-36 
Worldwide strobe power packs .......... 8-48 
Lighting Techniques 
SG a ss Ss as dS ED 12-38 
OEE, Se a ke ere ee 6-28 
Lo ere er 11-35 
Lighting equipment catalog. ........... 11-64 
Rit CEE ww so 0d 8 es ee le te 5-33 
Rp 10-36 
Video location lighting. .............-. 9-42 
WRU e dot ee ke ok s & oid be ce 10-29 
M 
Marine Photography 
a 9-28 
Marketing 
Is 06 oe 0 8 kw eee oles 8-45 
Po a a rs 12-36 
Anatomy of a studio start-up ........... 10-58 
a ee era 3-44 
Corporate photographic art ............ 7-51 
Courting corporate clients. ............ 8-17 
Expanding video marketplace ........... 6-44 
Marketing ingenuity determines future success . . . 4-6 
Marketing portraiture inthe 1990s. ........ 1-39 
Marketing professional photography ......... 7-74 
Phone book promotes wildlife .......... 12-52 
PRC YU ne eee kw eK Lk 9-22 
PP of A 1990 convention stimulates pros... .. 10-53 
Professional wedding video ............ 6-24 
eo. rr re rere - 12-50 
Studio systems for the "90s ............ 9-38 
PEGS oie es oe + bo hae Ro 10-46 
N 
New Products 
Albums and mounting ....... 1-§5,2-70,3-52,4-84, 
7-92,8-53,9-52, 10-68, 11-69, 12-64 
Audiovisual ....... 2-70,5-58,6-58,7-92,8-53, 10-68 
SESS se ee ws 1-52,2-68,2-71 ,3-48,5-43,5-58, 
8-54, 10-64 
| . Saree seer 3-53,4-84,9-52 
Lab equipment ...... 1-55,2-72,3-53,4-85,5-48,5-58, 
6-59,7-93,8-55,9-53, 10-69, 11-69, 12-64 
ae ee 1-56,3-55,6-60,8-56 
RR ets coe ieee ce 4-86,6-60,7-95,9-55,11-71,12-68 
Lighting and studio equipment ..... 1-57,2-73,3-55, 
4-87,5-59,6-62, 10-69, 11-71,12-68 
Literature 5-63,7-97,9-58,12-71 
Photographic accessories. ....... 1-58,2-74,3-56, 
4-88,5-61 ,6-62,7-95,8-57,9-55, 10-71,12-69 
Photographic materials. ...... 1-44,1-58,2-75,3-42, 
3-57,4-89,5-62,6-63,7-97,10-72 
Studio and lighting equipment ........ 7-96,9-56 
eae errr 1-58,2-75,3-48,3-58,4-90,5-62,6-64, 
8-58,9-57,10-74,11-74 
P 
Passports 
Kodak pro passport available .......... 12-63 
Panoramic Photography 
35mm panorama camera .. .. 1... ees 11-54 
Panorama photography es ee a 12-60 
EE 6. oe Ble be wR Sw 10-64 
Photo Decor 
Corporate photographic art ............ 7-51 








Morris mini Slave Wide 






The little light ton) V/4ayant 





The Morris Co. 





More info? Circle 55 














Back Issues 


While supplies last, you can order back issues of Professional Pho- 
tographer magazine you may have missed for only $3.25 per issue! 
Add $1.00 per copy shipping and handling. Payment must accom- 
pany order. Substitutions are made when supplies for requested issues 
have been depleted. Send payment with order to: Back Issues Depart- 
ment, Professional Photographer, 1090 Executive \Vay, Des Plaines, 
IL 60018. For faster service, FAX your oraer with your Visa or Master- 
card number (minimum order $10) to 708-299-2685. 


Issues Available: 


1988 

COJANUARY/Flash Photography 
CIFEBRUARY/Portrait Photography 
CIMARCH/Video Production 
CUAPRIL/Wedding Photography 
CIMAY/Commercial Photography 
LIJUNE/PPA Convention—Orlando 
COJULY/Catalog/Product Photography 
CISEPTEMBER/Business of Photography 
CIOCTOBER/Lighting Equipment 
CINOVEMBER’/Processing 
LJDECEMBER/Fashion Photography 


Name 


1989 

CIFEBRUARY/Portraiture 
CUAPRIL/Wedding Photography 
CIMAY/Commercial Photography 
DCOJUNE/Video/Electronic Photography 
COJULY/PPA Convention-New Orleans 
CU AUGUST/Corporate/Industrial 
CISEPTEMBER/Business of Photography 
COCTOBER/Studio Lighting 
CINOVEMBER’/Processing 
LIDECEMBER/IIlustration Photography 





Address 





City, State, Zip 





Telephone 





Civisa LJMastercard Card No. 


Exp. Date____ 








Signature 








PROFESSIONAL PHOTOGRAPHER / DECEMBER: 1990 / 72 





Photographic Permanence 

An ounce of prevention? 

Portraiture 

A boat for all seasons 

America in the '90s 

Among the stars 

Anatomy of a portrait sale 

Budget studio sets 

Fanciful fogging 

Feminine vision 

How to select portrait backgrounds 

Instinctive portraiture 

Lighting for contours 

Marketing portraiture in the 1990s 

Portraiture from the heart 

Portraiture in the ‘90s . 

Roots of glamour photography 

Smoke dreams 

Studio special effects 

Unique backdrops 

Wall of light 

Posing 

Among the stars 

Lighting for contours 

PP of A 

Dazzling commercial images 

Focus on the future 

Meet your president 

Merit and degree programs 

PP of A copyright kit 

PP of A $110,000 copyright victory 
halts infringer 

PP of A—an international association 

PP of Canada celebrates 

Professional Photographer 

Thanks for the memories 

Print Making 

Ektachrome Prestige paper 

Laser color copiers: threat or menace? 

Low-contrast Cibachrome 

Processing 

Agfa Multicontrast High Speed RC 

Architecture preserved on Ilford XP1 400 

Be alert to options 

Ektachrome Prestige paper 

F/X studio photography 

\iford Colorluxe 

liford HP-5 Plus 

Kodak RA color materials 

Pragmatic processor 

Variable-speed monochrome processor 

Versatile small-volume processor 

Professionalism 

Bait and switch 

Image of a professional photographer, The... . 

Promotion 

Courting corporate clients 

Marketing professional photography 

Masterson’s magic 

Pet portraits on location 

Phone book promotes wildlife 

Sailing into pro status 

Wonderful wacky worlds 

Would you buy from you? 

Proofs 

Anatomy of a portrait sale 

Kodak Prism XL previewing system 

Laser color copiers: threat or menace? 

Video still proofs 

Public Relations 

Phone book promotes wildlife 

Pro video tips 

Publishing 

Free lens shade 

Professional Photographer 

Sailing into pro status 


Qualification 
Qualification program promotes 
advertising/commercial photographers 


R 
Rétouching 
Electronic portrait retouching 
Retouch photo hot spots 


Sales 

Anatomy of a portrait sale 
Sell customers on ‘great’ expectations 
Schools 

Pro video tips 

Seminars 

Stuff versus fluff 

Small Product Photography 
Tabletop legerdemain 

Stock Photos 

Sailing into pro status 
Studio Aids 

Budge? studio sets. . . 
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F/X studio photography 

Fanciful fogging 

Guide to studio background & prop sources 
Large-format special effects 

Pet portraits on location 

Portraiture from the heart 

Smoke dreams 

Studio portrait park 

Studio special effects 

Tabletop legerdemain 

Unique backdrops 

Studio Operations 

Anatomy of a studio start-up 
Photographers focus on fax convenience 
2% eye opener 

What do you want to earn? 


Technique 

Among the stars 
Black-and-white tricks 

Camera remote control 
Capturing a lifestyle 

Culinary action 

Do it her way 

F/X studio photography 
Fanciful fogging 

Large-formai special effects 
Monochrome renaissance 
Moving still images 

Portraiture from the heart 
Spill-life horses .. . 

Studio special effects 

Tabletop legerdemain 
Uncandid candids 

Wonderful wacky worlds 

Zany wedding pictures 

35mm Cameras 

Don't say anything, Kanpai is listening 
35mm panorama camera 
Travel 

Charge card conversion fee 
Computer program assures lowest fares 
International news 

New software minimizes jet lag 
Overseas dietary precautions 


V 
Video Cameras 
Kodak Prism XL previewing system 
Video 
Expanding video marketplace 
Low-price Steadicam/JR 
Pro video tips 
Professional wedding video 
3-D accessory for video cameras 
Video for Mamiya RB/RZ67 
Video location lighting 
Video portrait proofs 
Video still proofs 
Words of video production wisdom 
World-standard VCR 


Wedding Photography 

Brides’ Choice Competition 

Do it her way 

PP of A 1990 convention stimulates pros 
Pro video tips 

Professional wedding video 
Uncandid candids 

Video still proofs 

Zany wedding pictures 

Winona 

Winona—< plus for photographers 
Women 

Feminine vision 

Women in photography 
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